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RAPPIN’
Tommy Wyatt

A community
conver sation on
Augtin Energy

Rate Plan

Most of the city
hasbeen in auproar over
the proposed Austin En-
ergy Rate Plan that has
been presented totheAus-
tin City council. Many fed
that theplan will increase
rates on churches, small
businesses and the people
who can least afford thein-
Crease.

After hearingalot of dia-
logue on theissue, thecity
council hasdecided to get
moreinput on theissuebe-
forevotingon theplan.As
part of that information
gathering, therewill bese-
ries of meetings called
Community Conversa-
tions. Onesuch megtingwill
behed thisSaturday.

Mayor Pro Tem Sheryl
Coleisinvitingthecommu-
nity to a meeting on this
Saturday, January 28from
9:30 to 11:30 a.m. at the
Austin Community College
Riverside campus, 1020
Grove Blvd. in the
Montopolisarea. Accord-
ing to Cole, she wants to
talk about waysto reduce
theburden of aratehikeon
our poorest families,
churchesand schools.

Joining her at thisevent
will Interfaith Action, Min-
ister sAlliance, OneVoice,
and TexasImpact. Thiswill
be a good opportunity to
get all of the questions
about the proposed in-
Crease.

Austin isone of a few
citiesin Texasthat ownsits
own utility. Therefore, they
do not have to compete
with other companiesfor
providingener gy serviceto
thecommunity. Many fed
that thismakesit easer for
Austin Energy to control
itscost and rates.

Austin Energy has de-
commissioned a couple of
plantsrecent, which should
reducethecost to the util-
ity. However, instead of
passing those savings on
theconsumer, they areask-
ingfor additional money.

This is a clear case
whereAustin should bring
in an independent consult-
ant to help with thisissue.
But, inthemean timethey
should listen totheir cus-
tomers.

NNPA holds Mid Winter
Conference in New Orleans

Crystal Washington,
co-creator of the Social-
tunitiessocial mediatrain-
ing brand, delivered the
keynote, Monetizing Social
Media, at the NNPA Con-
ference.

TheNationa Newspa
per PublishersAssociation, a
69-year-old federation of
more than 200 Black com-
munity newspapers from
across the United States,
presented Crystal Washing-
ton, socid mediamarketing
strategist and international
speaker, who addressed
how to monetize social me-
diainthepublishingindustry
at their Mid-Winter Confer-
ence January 18-21, 2012
at the Omni Royal Orleans
Hotel inNew Orleans, L oui-

sgana Thisconferenceunites
Black community newspa-
per publishers across the
country to gain valuable
knowledgefromindustry ex-
pertsand thought leaders.

Crystal Washingtonis
arecognized expert on stra-
tegic socid mediausageand
her client list includes
Google, Microsoftand MD
Anderson Cancer Center.

“I count it an honor to
have the opportunity to
speak to NNPA. Themem-
ber publicationsof thisor-
ganization havebeenadriv-
ingforceinAmerican com-
munities, educating andissu-
ing callsto action, for gen-
erations. I’'mexcited to pro-
videthemwithtoolsthat will
help them further their mis-
son.”

NNPA's Mid-Winter
Conference featured an
exating mix of keynotesand
breakoutsaddressing digital
technology, revenue st-
reams, smal businessissues
and political action. Attend-
ees had the unique opportu-
nity to exchangeidesas, net-
work with peersaswell as
corporate and political fig-
ures.

TRS, TWC to present 12th
Annual Purchasing and
HUB Connection in February

Agencies Host Forum for Historically
Underutilized Businesses

AUSTIN — The 12th
Annua PurchasngandHUB
Connection, a networking
forum for Historically
Underutilized Businesses
(HUBS), will be presented
by the Teacher Retirement
System of Texas(TRS) and
the Texas Workforce Com-
misson (TWC) from 1:30to
4:30 p.m. on Tuesday, Feb.
7,2012. Thefreeforumwill
be held at the TRSfacility
located at 1000 Red River
S.inAudgtin.

A HUB isdefined as:

- abusinesswhichis
at least 51 percent owned
by one or more persons
who are members of spe-
cificgroupssuch aswomen
of any ethnicity, and Texas
vendorswhose originsrep-
resent variousminority eth-
nic populations;

- a for-profit entity
that has not exceeded the
Szedandardsprescribed by
the Texas Administrative

Code and hasits principal
place of businessin Texas;
and

- abusnesswhichhas
anowner residingin Texas
withaproportionateinterest
that actively participatesin
the control, operationsand
management of theentity’s
afairs.

TRS and TWC will
provideapanel discussion
of their purchasing needs
and contracting opportuni-
tiesfor HUBsfor therest
of the fiscal year. Repre-
sentativesfrom other state
agencies also will be
present to discuss their
contracting opportunities.
A networking session will
allow vendorsto meet with
purchasing staff, key
agency decision-makers,
potential partnersand sub-
contractors.

For registration infor-
mation, email TWCHUB
info@twc.date.tx.us

Program for the Unemployed and
Underemployed

First United Meth-
odist ChurchAustin, lo-
cated at 1201 Lavaca
Street in Austin presentsa
free program for the unem-
ployed and/or underem-
ployed. Thisprojectisfor
peoplewho havelost their
jobsand struggling to put

theri live back together.
These free, grant-
funded sessonswill beheld
January 31 and February
14 and 28, from 10-11:30
a.m. at the church.
For information
about the program, call
(512) 478-5684, EX 200.

MITCHIE'SGALLERY RENT
PARTY: ON FEBRUARY 4TH, SAVE
THEART AND HEART OF AUSTIN

A view from inside Mitchie's Gallery shovvéthéwide vériety of art and gifté available.

A long-timefriend, ac-
tivist, and community sup-
porter needs Central Texas
help. That neighbor is
Mitchie's Gallery, and they
need $15,000 to offset their
immediatefinancial pressures
brought on by abad economy
and enduring health issues.
Thepublicisinvited to donate
funds through the Gallery’s
Indigogo campaign, buy art,
and/or attend the Gallery’s
ticketed rent party from 1-8
pm on Saturday, February 4,
which will feature: musical
guests Jazz vocalist Pamela
Hart, Funk and Jazz band “ All
U Need,” NeoSoul & R&B
vocalist Courtney Sanchez,
Youthmusic group “ Soul Tree
Collective,” special guest
Jazz trumpeter Kyle
Turner**, along with dance,
spoken word, and community
presentationsat itslocation on
7801 North Lamar Boule-
vard, Building B Suite 148,
andjoyfully “ put back inwhat
has been taken out of thetill.”

Mitchie'sstory

In 1989, Mrs. Joyce
Adegjumo’sthree-year-old son
Fred“Mitchie’ Leon Mitchell
wasbeing driven homeby her
estranged husband. The hus-
band was drunk and crashed
the car, resulting in Mitchie
being paralyzed from the
waist down. Adejumo knew
that there would be a long
road to recovery, and that she
would haveto find ajob that
would afford her thetimeand

Mitchie Mitchell
finances to pay for the care
of her ailing son. Theinspira-
tion for Mitchie's Gallery
came after she noticed
Mitchie's love of art while
rehabilitating. Adgjumo real -
ized that she could run her
own business, help othersdis-
cover the world of art from
the African Diaspora, and
take care of her son; theidea
for Mitchie's Gallery was
born. Sincethen, for over 24
years, Adgjumo hasgiven her
time, useof Mitchie sGallery,
and her heart to help theAus-
tin community, whileaso be-
coming a strong messenger
about the evilsof drunk driv-
ing.

When Mitchie sGallery
isn’t busy inviting thecommu-
nity to hold meetings/
fundraisersin their store for
free, or whenthey aren’t host-
ing poetry readings, sign lan-
guage classes, pizzareading
Friday, or performing special
Christmas programs, etc.,—
even after Mitchie'sdeathin
2007—Adejumo continuesto
speak about the devastating
effects of drunk driving to

high schools, colleges, through
TheMitchieMitchell Founda-
tion, and many other organi-
zations. We cannot allow this
good work to stop function-
ing. But without the public’s
support, Mitchie’sdoorswill
close, and an institution that
has helped so many will be
lost.

Again, donationsin ad-
vance of the February 4th
event are encouraged through
the Gallery’s Indigogo cam-
paign http://
www.indiegogo.com/
Mitchies-Gallery. In addition,
if you have any art, custom
framing, or afro-centric gift
purchases you would like tc
make at the Gallery, please
make aconcerted effort to do
SO as soon as possible. The
gallery has extended hours
from 10:00 am-9:00 pm, Mon-
day — Saturday, and will be
open on Sundays from 1:30-
6:00 pm until they have met
their funding goals.

Mrs. Adgjumo has un-
wavering faith in her chosen
city: “1 believethat my friends,
my customers, my Austin will
come through and that
Mitchie’'swill be saved.

For moreinformation on
Mitchie’'s Gallery, go to
www.mitchie.com/.

For more information
about the “Rent Party,”
please  contact Dewy
Brooks, event coordinator, at
512-658-2766 or dewy bro-
oks @gmail.com.

WEells Fargo joins LucasFilm in Celebrating the
L egacy of the Tuskegee Airmen

[CHARLOTTE, January
20, 2012] —Wells Fargo recently
joined with LucasHIm (George
Lucas) astheofficial financial in-
stitution sponsor of the motion
picture “Red Tails’. Releasing
today, thefilm highlightsthe spe-
cific achievements of the unsung
Tuskegee Airmen who were
among the first African Ameri-
cans to serve as fighter pilotsin
theU.S. Armed Forces.

“It's an untold story that
will inspireand educate many, and
hopefully remind us that we are
more aike than different,” says
Anthony Hemingway, director of
Red Talls. “We are thankful that
Wells Fargo istaking part in get-
ting this story told.”

Wells Fargo is proud to
honor the legacy of two former
TuskegeeAirmenwhojoinedthe
company following their exem-
plary military careers. Col. George
S. Robertsand Lt. Col. JamesA.
Walker worked as personal bank-
ers for Wells Fargo, where they
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continued their commitment to
hard work, dedication and team-
work. As part of a special Black
History Month celebration series,
Wells Fargo will salute the lega-
cies of both through radio, print
and digital advertisements. Exhib-
its honoring Roberts and Walker
will be unveiled at Wells Fargo
History MuseumsacrosstheU.S.

The Red Tails sponsorship

created a unique opportunity for
the company to support the tell-
ing of an important story in U.S.
history. Beginning in December
2011, WellsFargo sponsored sev-
eral promoational screeningsof the
filmacrossthe country. During the
San Francisco screening, commu-
nity influencers and Wells Fargo
team members were joined by
members of the Roberts and
Walker families.

“As we acknowledge the
contributions of African Ameri-
cansduring Black History Month,
it's exciting to celebrate these
dynamic servicemen for their
bravery in the face of many ob-
stacles,” said Michelle A.
Thornhill, senior vice president
and African American segment
manager for Wells Fargo. “I am
personally proud that Wells
Fargo shares such a specia con-
nectionto an extremely significant
moment inAfricanAmerican his-
tory, and happy that we can work
with LucasFilmtotell thisstory.”



