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Photo of the Week

AAYHF Brings STEM To The
1st Annual Mt. Sinai Health & Wellness Fair

AAYHF had the pleasure of participating in the
first annual Mt. Sinai Baptist Church Health &
Wellness Fair held on Saturday, October 3, 2015.
Community partners included NAMI Austin,
Huston-Tillotson University, and many more.
AAYHF provided onsite robotic demonstrations to
children and adults alike
who were amazed at what
one of our 10 year old
STEM & STEAM aspiring
engineer designed.
The University of tober 10, 2015. This vic- defeat, Strong said, “we go
Workshops were
Texas Longhorns football tory was momentous be- out and we kind of just lay held at the beginning of
Coach, Charlie Strong, cause of the pride of the an egg and this week we every hour ranging from a
sports the Golden Cowboy Longhorns being ques- came out and we wanted to healthy culinary cooking
Hat presented to the vic- tioned. Strong said, “We impose our will. We wanted experience to free cholestors of the Red River Ri- heard all week how the to play physical and watch terol and glucose testing.
valry. Strong led the Long- pride has been lost. How our team just go to work.”
horns to a 24-17 win we don’t play hard.” Last This marks Coach Strong’s
Award Winning Documentary Film, “Clarence,”
against the 10th-ranked week the Longhorns lost first signature victory for the
Screens at the 2015 Austin Film Festival
Sooners on Saturday, Oc- to TCU 50 – 7. About that Texas Longhorns.
AUSTIN, TX - Filmmaker Kristin Catalano’s
award winning documentary, “Clarence,” will
screen at the 2015 Austin
Film
Festival.
Givens Recreation Center, 3811 East 12th Street
“Clarence” tells the story
of Clarence Garrett, an
85-year-old AfricanAmerican WWII Vet, who
Candy
after fifty years away
Games
from academia, decides
to return to college to
Costume Contest
fulfill his biggest regret—
Music
not
earning
his
Bachelor’s Degree.
Prizes
“Clarence” had its
For more information call 512-974-2430
World Premiere in April at
the 2015 Wisconsin Film
Festival, where it won the
Golden Badger Award. The
film was also featured in
this year’s Milwaukee Film Showtimes for the Austin November 4 at 3:00 PM at
Festival Cream City Cin- Film Festival are: Saturday, the Hideout Theatre.
Catalano will be
ema Line-up, which show- October 31 at 3:00 PM at
cases exceptional local the Galaxy Highland, present for a Q&A followMilwaukee filmmakers. screen 8 and Wednesday, ing each screening.

DON’T MESS WITH
TEXAS PRIDE!

HALLOWEEN CARNIVAL

Wednesday, October 28th | 5:00pm – 8:00pm

Free Family Fun

Diverse Consumers Overwhelmingly
Optimistic About Financial Future
Wells Fargo survey affirms African American, Asian and Hispanic communities
more hopeful about finances, managing credit than combined general population

(Black PR Wire) - SAN
FRANCISCO - (BUSINESS
WIRE) - Diverse consumers feel optimistic about
the current U.S. economic
outlook, according to the
third “How America Buys
and Borrows” survey by
Wells Fargo & Company
(NYSE: WFC) and Ipsos.
Eighty-eight percent of diverse consumers surveyed
report having a positive
outlook compared to 79
percent of the combined
general population - a
seven percent increase
from last year. This is the
second wave of data Wells
Fargo has released as part
of its annual support of
the American Bankers
Association’s Get Smart
About Credit campaign.
When asked about
personal finances, on average 60 percent of African
American, Asian and Hispanic consumers said they
expect their financial situation to be “somewhat” or
“much” better a year from
now, compared to 48 percent of the combined general population. The sur-

vey, fielded in June 2015,
measured the attitudes
and behaviors of more
than 1,000 African American, Asian and Hispanic
consumers about finances
and managing credit.
“Our vision of helping
customers succeed financially means making sure
they know where to go for
the information and resources they need to take
charge of their credit.
That’s why we support Get
Smart About Credit month
to ensure we’re highlighting the tools and resources
they need to make informed credit choices,”
said Shelley Freeman,
head of Wells Fargo’s Consumer Credit Solutions
group. “With optimism
high, it’s especially important that we continue to
offer our diverse customers access to the information and resources they
need.”
Survey results – diverse communities more
hopeful than combined
general population
When looking at di-

verse communities, the
findings unveiled that,
similar to the combined
general population, diverse consumers believe
credit can help them
achieve their financial
goals if used responsibly.
However, diverse communities vary in how
proud they are of their
own credit scores.
Among the combined
general population, 51
percent of consumers report feeling proud of
their credit score, however 59 percent of
Asians, 34 percent of African Americans and 48
percent of Hispanics report the same.
Though diverse consumers are optimistic,
their confidence levels are
lower. Fifty-one percent of
Asians, 46 percent of African Americans and 53 percent of Hispanics report
feeling they may not know
enough about making
good borrowing decisions
compared to 58 percent of
the combined general
population.

